
main website and biki (http://www.ride-earth.org.ukThe) You Tube (http://www.youtube.com) I have created an account for this.
Myspace for ride-earth (http://www.myspace.com/rideearthexpedition) 

Good example of the media page http://www.boardfree.co.uk/mediacentre.htm
Writing a good press release How to write a press release by the BBC (http://www.bbc.co.uk/dna/actionnetwork/A4288944) 
http://pressureworks.org.uk/usefulstuff/how/release.html Emails / letters to newspapers followed by a brief telephone call.
A mail out to our mailing list, myspace, list and any other community thing we have set up.

Self-publishing [1] (http://www.pabd.com/) , Ehow How to self-publish (http://www.ehow.com/how_107987_self-publish-book.html) 

[2] (http://www.thesite.org/workandstudy/gettingajob/careerladder/makingagreatpresentation) 

Captivate Articulate Educate
Reactivate (call to action) - get out there and use expedition as a tool to achieve objectives and goals, raise awareness, and inspire.

Communication
Website/Blog

Network
Myspace and facebook. And the rest. e.g. telling people about it.

Emailing List
Collect a database of contacts to get people involved, informed and excited.

I am creating a mailing list of email addresses of people to send our newsletter to to keep them informed of progress with the biki and 
preparation and potential a newsletter when we are doing the trip.

The types of people I am collecting email addresses for are: bike shops, bike companies, expedition organisations, companies that sell 
products which are part of our equipment list etc, etc...

Press Releases
Find your journalist You need to target where your

press 

releases are going to ensure maximum impact. Your first step is research. 
Read the newspapers, listen to the radio, 

watch local TV and browse websites. Note down the names of those journalists who cover the areas that you are working in or who you think 
might be interested in your work. In the short term you are looking to approach them directly with your story. In the long term you are building 
a directory of contacts which can be reused by you and your colleagues as your campaign develops.

What is a press release?

A press release is an easy way for organisations and campaigns to tell the media about events and important news issues.

Publicity is an essential ingredient in the recipe for campaign success, and press releases are one of the best ways forward if you want to 
achieve media interest.

Book

Documentary
See Filming (http://biki.ride-earth.org.uk/Filming) 

Presentations
Turn off all the lights and play Azuli presents Choice, mixed by Jeff Mills.

Some good links on making a presentation:

Film
See Filming

Photography
See Photography

Sound
PR
The media are essentially providing an entertainment service.

"When dealing with the media, take the higher ground, tell it how it is, don't exaggerate, no ducking and diving." Paul Swan @ RGS Explore 
2006 Talking Heads.

Education
4 Pillars of giving something back:

Ref: David Rothschild Explore 2006.
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